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S: Hello, O’Hare airport. (Q’Hare alrport is
the main airport for Chicago)

Jane; I’m just calling to check the fare from
Chicago to Hong Kong in Tuesday.

S: One — way or round — trip?

Jane: Round — trip.

S: 930 $.
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Jane: 930 $ 7 Include taxes?

S: No, the fare does not include taxes and
surcharges.

Jane: Okay, thanks,
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If you think this watch is cool, well, you’re
right, because it is,

If you think this watch is cool, then it is,

- because you say it is.
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Let them talk.

They say you’re not as innocent as you seem.

They say you cry you have a past.

They say you cry too easily and laugh too much.

They’re right, you do.
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Now wear my perfume. And let them talk, [
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Darling, I’m having the most extraordinary
experience ***

I’m head over heels in DOVE!

No, darling—DOVE. D—like delicious.

I told you, sweet. I’m in the tub. Taking a
bath. A DOVE bath—my very first.
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And what a positively gorgeous time I’m having!
It’s just as if I’d really bathed before!

No, dear, it isn’t a soap. Soap was never like
this! So wickedly creamy. That man on TV said that
DOVE is one — quarter cleansing cream

—that it creams my skin while I bathe—and now
I really believe him.

Why, DOVE even smells creamy. Such a lovely,

lush, expensive smell1t'?
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extraordinary, delicious, sweet, gorgeous, wickedly,
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ﬁﬁéﬂ‘fﬁ(Porsche) XU EERBEMERT X
—HAE,
A body built for sin Seduction manifested in
sheet metal. The unmistakable curve of its roofline
arches past taut, muscular hips. Yet beneath lies pure
power, A potent new 3.4 — liter, 295 — hip flat six.
The Cayman S. Sweet temptation awaits, (Business
Week, 2005)
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A study on different schemata reflected in English
and Chinese advertisements

WAND Dan, REN Zi—

feng, GAO Nan

(1. College of Arts, Hebei University of Engineering, Handan 056038, China)

Abstract: The theory of schema has drawn the increasing attention of psycholinguistics and sociolinguistics.
The author’s endeavor in this paper is to clarify the definition of the term “schema” and analyze Chinese and
English advertisements to characterize the cultural impact on schemata in advertising discourse.

Key words;: schema; culture; advertisement; discourse analysis

(E8% 84 T

The comparative analysis of the standards about
web — based course evaluation

LI Xin, CHEN Geng
(School of Computer and Information Technology, Beijing Jiaotong University, Beijing 100044 ,China)

Abstract: The quality of web— based course depends on that of distance education. Meanwhile, the evaluations
on web — based course should be accordance with the development of distance education nowadays; also it
should reflect the goal, characteristics and methods of distance education. The paper relates the content of
standards and assessment system of high — quality online courses, and compare% with that of online courses in
MVU from the meaning, the structure and the use.

Key words: Web — based courses; assessment standards; comparison





