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Research on CRM application strategy in construct enterprises

WANG Ai—{feng
(Hebei University of Engineering , Handan 056038, China)

Abstract . Customer Relationship Management become the most efficient access in maintaining the customer’s
faithfulness, maintaining customer — remain — rate and customer contribution, enhancing competitive power,
get economic benefit for Construct enterprise nowadays. We most according the foundational principle of CRM
and features of constructive enterprise, strengthen the groundwork of CRM, implement the CRM step by step
for success.
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