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Research on the way of developing countermeasures of
SME clusters in Handan

YIN Hui - jun, LI Cai — zhen
(Hebei University of Engineering, Handan 056038 ,China)
Abstract ; Industrial clusters of small - sized and medium - sized enterprises in Handan develop rapidly, but there exist
many problems in aspects such as industrial organization, choosing leading products, developing leading enterprises and
providing service. These problems are the main obstacles to the sustainable and rapid development of all counties’ econ-
omy in Handan. To enhance the comprehensive strength and competitive capacity of the counties’ economy, industrial
clusters scales must be extended, leading enterprises must be supported, regional cooperation must be promoted, the
developing pattern of enterprises must be changed, and social service system must be perfected. Only in this way can

the industrial clusters of small — sized and medium - sized enterprises in Handan develop even more rapidly.
Key words: small - sized and medium - sized enterprises ;industrial clusters ; countermeasures; leading enterprises
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Business to business analysis of e — commerce corporate profits and prospects
——Listed companies as an example to alibaba HC360 .toocle and globalsources

FAN Jun - huan
(Dongbei University of Finance & Economics, Dalian 116025, China)

Abstract . B2B e — commerce model is a commercial model is the most accepted theory of the business community and
the present and future within a certain period of time the most promising major profit model, This article is intended to
Alibaba ,HC360 ,toocle and globalsources a listed company as an example, the combination of B2B e — commerce com-
pany’s annual report data model of B2B e — commerce to conduct in ~ depth analysis of profit, to other B2B e — com-
merce businesses and improve the profitability of e ~ commerce model has a certain significance.

Key words: e — commerce ; profit model; business to business





