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Common faults and solutions of construction enterprise
local area network
WEI Bin
(HBIS ~ HANDAN IRON&STEEL GROUP, Handan 056000, China)

Abstract ; In modem society, more and more enterprises use network technology to practical production work, Network
technology to bring convenience to enterprises, also cost a business of manpower, material and financial resources for

maintenance. The article discusses the five aspects of enterprise LAN solutions to common failures.

Key words: local area network ; network failure ; solution
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E - commerce Company ; Survival and opportunity under financial crisis

SONG Pei - jun
( Xuchang Vecational Technical college, Xuchang 461000, China)

Abstract:Many famous international enterprises have been reduced to the verge of bankruptey in financial crisis of
2008 ,but some B2B E - commerce companies,Such as alibaba, have achieved impressive results. it is the key point for
numerous small and medium - sized enterprises to seek the chances and novelty in the face of the rough and unclear e-
conomic enviornment. How do some E ~ commerce enterprises turn crisis into opertunities when the orders of export ~ o-
riented small and medium - sized enterprises drop and their clients go to bankruptcy.

Key words: E — commerce ;business to business ;financial crisis ; opportunity





