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Research on regional culture characteristics of anime- derivative products

—A case study of Fujian province
WANG Fang
(Strait Animation College of Sanming University, Sanming 365004 , China)

Abstract: Anime is a special art form, which its success reflects on the huge business value of the derivative

products. Anime and its derivatives should not drift. Only having its own unique national elements and cultural

symbol can they own its unique artistic charm and business value. The local culture shall be integrated into the

creation of the cartoon and its derivatives, emphasizing their own uniqueness and differences in order to emit

strange and unique fragrance.
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