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Analysis on city brand positioning and cultivation framework of Handan

XUE Qing, ZHENG Li-guo
(Social Science Department, Hebei University of Enginering, Handan 056038, China)

Abstract: The paper begins with an analysis on city brand building of Handan, exploring emphatically the resource
and environment factors.On the basis of Handan’s “three features” and “eight comparative advantages”, it further
analyses city brand positioning and its cultivation framework.
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