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The examining reform and practice of marketing course under network

ZHOU Na, ZHAO Yong-gang
(College of Economics and Management, Hebei University of Engineering, Handan 056021, China)

Abstract: with internet development, it is necessary to reform the examination way of marketing course. The paper
has analyzed the existing problems in marketing exam, and put forward the new ways of test from the aspects such
as appraisal goal setting, strengthening process management, curriculum change examination and the network

platform construction.
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