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PM: There is no going back from this. «:----
Only became Great Britain because of greatness
of Scotland. <eee- Independence would be a
painful divorce. -+ Don’ t want Scotland to

be sold a dream that disappears. «----- How do you

get that change? ----- Real change is
Scotland’ s for the taking. - We are a
family. <= We are a family of nations. <«e-*
Vote No & you are voting for a better future for
Scotland.  +----- Message to the people of
Scotland - we want you to stay. =----- We need
change, don’ t need to tear country apart.
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Textual Interaction [M] . London:

On the discourse construction model of external publicity

HUANG Rui
(College of Arts, Hebei University of Engineering, Handan 056038, China)

Abstract: A discourse means its communicative purpose and the corresponding consequence. The construction of a

whole discourse is through interaction between producer and receiver. The pragmatic function of external publicity

is of specific ideology feature, and the publicity of value and ideology is realized through the audience’s active

response. Under the trend of globalization, external publicity is not confined to static verbal discourse. So the

discourse construction of external publicity is in multimedia and interactive environment, and is of positive

discourse trend. Combined with the register theory, through analyzing the successful publicity cases, this paper

suggests several discourse construction model of the multimedia interactive external publicity.

Key words: external publicity; positive discourse; construction model





