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Research on the value construction of city image advertisement
taking Yulin as an example

FAN Wen-jun
(School of Arts, Yulin University, Yulin 719000, China )

Abstract:
image has become the focus of the public.

Because of the fast development of China’s economy and fierce competitions between cities, city
It’s more and more popular to establish city image through advertising,
which is employed widely in our country and has exerted much more influence on the development of the city. The
demand is continuously increasing for attraction of the attention from the city planners. Taking Yulin as an example,
through the research on the value construction of city image advertisement, it’s expected to enlighten the spread of
cultural image of cities and be of a great help.

Key words: city image advertisement; Yulin; value construction
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Analysis of the comprehensive competitiveness of county economy in Hebei

province under the coordinated development of Beijing, Tianjin and Hebei
province

WEI Ling-ling
(Office of Academic Affairs, Hebei University of Engineering, Handan 056038, China)

Abstract: Evaluation of the economic competitiveness of the county (city) can make clear its relative position in
the province. Taking the county economic competitiveness evaluation as the breakthrough point, this paper is to
discuss the problems of county economy in Hebei Province, and to extract the coordinated development of Beijing,
Tianjin and background to improve the comprehensive competitiveness of county economy in Hebei province.

Key words: coordinated development of Beijing, Tianjin and Hebei Province; county economy; comprehensive
competitiveness





